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Beauty trends to watch in 2021  
 

New consumer behaviour and expectations will drive changes in the cosmetics 
industry, says international beauty packaging manufacturer and provider 
Quadpack 
 

2020 has been a challenging year, where 

businesses have had to test their resilience, 

innovation and agility. A forced change in 

routine due to COVID-19 has left its mark 

on behaviours and expectations, and 2021 

starts on an uncertain note for many 

cosmetics businesses, although some 

trends can already be seen out there. As 

New Year knocks on the door, Quadpack shares a small selection: 

 

Virtual experiences: While physical stores have temporarily lost prominence, online 

traffic has skyrocketed. Branded social media filters, virtual try-ons and online flagship 

stores are only a few examples of all things beauty going digital. 

 

Clean and sustainable formulas: Although more relaxed, the hygiene trend will leave 

its mark and people will keep the habit of cleansing hands and bodies, without leaving 

the planet behind. Formulas and ingredients are being scrutinised more than ever by 

consumers. 

 

Self-care and pampering behaviour: Skincare, bath care and hair care sales have had 

a good performance in 2020, according to a McKinsey report. The ‘spa at home’ is a 

big trend, some examples being the rise in candle, soap and aromatherapy sales. 

 

Do It Yourself (DIY) products: With beauty salons closed or considered unsafe by 

some consumers, DIY categories such as hair colouring, hair removal and nail care are 

gaining popularity. 

 

…/more 
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Family packs: Mintel points out that budgeting behaviours are driving beauty and 

personal care brands to develop better pricing for products in regions more affected 

by the crisis, exploring options like family packs. 

 

Make-up’s revival: According to an NPD report, 80 per cent of women say they will 

return to their regular make-up usage after the lockdown. There is a real desire to go 

back to former beauty routines. 
 
–ENDS– 
 
 
About Quadpack  
Quadpack is an international manufacturer and provider of enhanced packaging solutions for 
beauty brand owners and contract fillers. With offices and production facilities in Europe, the 
US and the Asia Pacific region, and a strategic network of manufacturing partners, Quadpack 
develops bespoke and customised packs for prestige, masstige and mass market customers. 
Listed on Euronext Growth in Paris since October 2019, Quadpack relies on a workforce of 600 
people to build a more sustainable world. For more information, please visit 
www.quadpack.com  
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Legal notice 
This document contains forward-looking statements about Quadpack’s business, financial 
data, and events related to the company’s prospects. These forecasts can be identified by the 
use of words such as ‘estimated’, ‘plan’, ‘expectation’ or words with a similar meaning. 
Quadpack may also make projections in other reports, presentations and press releases. 
Furthermore, the company’s representatives may occasionally make forward-looking 
statements. These projections are based on current expectations and on certain hypotheses, 
many of which are beyond the company’s control and subject to a series of risks and 
uncertainties. In the event that any of these risks or uncertainties should materialise or the 
underlying expectations are not fulfilled, the results or performance of Quadpack may differ 
(either positively or negatively) from those explicitly or implicitly forecast. Quadpack assumes 
no obligation to update or revise any forward-looking statements made previously. 


